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Real Example Number 2: Mina del Mar

Jose Antonio from Mexico gets in touch with Logoestilo to assign a logo to us for a business centre for the fishing
industry that he is going to build in the Port of Mazatlán on the Pacific Coast.  He has an advertising agency but has
seen our work and decides to contract us to make his logo.  After explaining the characteristics of the project to us,
we get to work and in only three days he has the first proposals in his email.

Jose Antonio tells us that he particularly likes numbers 3, 4, 6 and 8.  He asks us to continue thinking around these
ideas.

Stage 1 Proposals:

Client Response:

Stage 2 Proposals:

Client Response:

Jose Antonio likes these varying ideas a lot, but tells that he believes number 9 best suits the characteristics of the
project, he asks us to see if we can finish it off.

Stage 3 Proposals:

Client Response:

Jose Antonio sticks with number 3, but gets rid of the rounded letters.  From this job we start to work regularly with
Jose Antonio’s agency, not only with corporate image work but also on other image and communication jobs.

Result:

Centro de Negocios Pesqueros

Centro de Negocios Pesqueros
MinadelMar

C E N T R O  D E  N E G O C I O S  P E S Q U E R O S

CENTRO DE NEGOCIOS PESQUEROS
MinadelMarMina del Mar

Centro de Negocios Pesqueros

minadelmar
CENTRO DE NEGOCIOS PESQUEROS

C E N T R O  D E  N E G O C I O S  P E S Q U E R O S

minadelmar
CENTRO DE NEGOCIOS PESQUEROS


